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 OUR LEADING MAN’S LIFE, CAREER 
AND LOVE STORY… 
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#300

“I want everyone to feel equally 
gorgeous in the skin they’re in.” 
– feature interview, Jonathan Berry, Mr Universe

25 YEARS OF DNA
BATHHOUSE REVIVAL 
THE TABOO MALE BODY
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It’s our 

300th
issue
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#249
we are
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250th
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P R I N T
DNA is distributed throughout the US, Canada, 

Australia, the UK and Taiwan. We estimate each 

print magazine has a pass-on readership of three, 

giving us a global monthly readership of 135,000.

O N L I N E

The DNA website receives, on average, 500,000 

impressions per month, with the US and Australia 

accounting for the majority of views. 

S O C I A L  M E D I A

We are active on Facebook, Facebook members group, 

X, Instagram, Threads and BlueSky. While followers and 

engagement fluctuate, we estimate we have a combined 

social media following of approximately 1.1 million. 

D I G I TA L  &  M O B I L E

Our Digital edition is distributed by Pocket Mags 

and Press Reader and adds, on average, a further 

12,000 readers monthly, while over 134,000 

people have downloaded the free app. E D M

DNA produces three EDM per week,  

reaching 17,000 in each dispatch. 
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T H E  D N A  R E A D E R

D E M O G R A P H I C

Of print readers, 94% are men who identify as same sex attracted. 

This includes gay and bisexual men, and same-sex attracted trans men. 

67% are aged 36+

33% are aged to 35 

63% are tertiary educated 

57% live in households with an average combined income of $123,000

B E H A V I O U R S

86% say they act after seeing ads in LGBTQIA+ media 

67% research products further online 

43% discuss, recommend and purchase

W H Y  L G B T  M E D I A ?

76% say they regularly read LGBTQIA+ traditional media, social media and websites

DNA readers fly at least once internationally and twice domestically each year

DNA readers spend 600% more on clothes and grooming products than 

the average Australian male.

DNAmagazine.com.au is Australia’s number one gay magazine site with  

over 165,000 registered members.

1  I N  3 
A U S T R A L I A N 

G AY  M E N  R E A D 
D N A
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P R I N T  E D I T I O N  T H E M E S

Every year, DNA revisits themed editions that are popular with our readers. 
These include Sexiest Men Alive in September, the Pride/Swimwear edition in June, 

and the Summer Down Under/Swimwear in December. Other popular themes 
include The Travel Issue, Next Big Things, Mental Health, Fitness, First Nations, 

and All Creatures (our furry friends edition). 
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#274

A sexy, smart and sassy 
celebration of survival

FIRST
NATIONS
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Summer 
Down Under
30 very sexy pages of swimwear

Washington Pride  •  Rock Hudson  •  Red Hot X

® m a d e  t h at  w ay Eric Turner, Mr Bradford, 
Mark Reddie, Rhys Nicholson, 
Hugh Sheridan, Tim Draxl  
and we remember Simon Dunn

#278
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The year of “slutty 
little glasses”, zaddys, 

twinks and twunks, 
heroes, trailblazers and 

young guns, the genetically 
blessed, the creatively 

talented, swimwear models 
with swagger, and wide-
eyed Hollywood hunks.

+ YOU ARE LOVED
How do we help save 

the lives of gay, bi, trans 
and queer men?

SEXIEST

MEN
alive

#308
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MAN’S 
BEST 

FRIENDS
Exclusive: dogs tell us why they 
love their human companions! 

Men Of Greece
The Book Of Butts

Jarrod Draper 
Whitsunday Islands

and Cruising The Kimberleys
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P R I N T  E D I T I O N  S P E C S  A N D  R AT E S

F U L L  P A G E  D P S F U L L  P A G E

H A L F  P A G E  H O R I Z O N TA L H A L F  P A G E  V E R T I C A L

T H I R D  P A G E  V E R T I C A L Q U A R T E R  P A G E

S TA N D A R D  P O S I T I O N S

Double Page Spread: $6,890 

Type Size: 414mm Wide X 241mm High

Trim Size: 440mm Wide X 275mm High

Bleed Size: 450mm Wide X 285mm High

*5mm Bleed All Around

Full Page: $3,890

Type Size: 190mm Wide X 241mm High

Trim Size: 220mm Wide X 275mm High

Bleed Size: 230mm Wide X 285mm High

*5mm Bleed All Around

Half Page: $2,250

Horizontal:190mm Wide X 118mm High

Vertical: 92.5mm Wide X 241mm High

(No Bleed Required As Within Type Area)

Third Page Vertical: $1,700

60mm Wide X 241mm High

(No Bleed Required As Within Type Area)

Quarter Page: $1,320

92.5mm wide x 118mm high

(No bleed required as within type area)

P R E M I U M  P O S I T I O N S

Full Page Outside Back Cover: $5,900

Full Page Inside Back Cover: $4,500

Double Page Inside Front: $7,380

Double Page Inside Back: $7,380

T E R M S  A N D  C O N D I T I O N S

• Advertising cannot be confirmed by telephone.

• An Advertising Confirmation sheet must be signed and

. returned to DNA.

• Payment in full required with booking for all new clients

• Credit application must be completed for all new clients.

• All prices exclude GST and agency commissions.

• Specified positions may attract a 10 percent surcharge.

• Discounts on multiple bookings:  3 months: 5% |  6 months: 10% | 2 months: 

20% | 24 months: 30%

P R O V I D I N G  A R T W O R K

All measurements are WIDTH BY HEIGHT and in MILLIMETRES (mm). 

All rates are EX-GST. All artwork is to be supplied to your account manager in 

PDF FORMAT at a MINIMUM OF 300dpi. Placement of advertising is at the 

discretion of the publisher unless a preferred position has been negotiated. The 

publisher reserves the right to decline poor quality, offensive or inappropriate 

advertising artwork in which case any fees paid will be refunded, minus a 

10 percent service fee. Digital artwork must be supplied as either PDF or 

high quality CMYK TIFF at 300dpi. Files can be emailed, supplied on disc or 

uploaded to DNA’s FTP server. Colour proof preferred. If advertising files are 

larger than 10MB, please contact us for information about uploading your files 

to our FTP server. All rates apply to print-ready digital artwork. If in-house 

artwork is required an additional charge of $250 per hour plus GST will apply.
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W E B S I T E  S P E C S  A N D  R AT E S

W E B S I T E

Leaderboard

$45 per cpm

728 pixels wide x 90 pixels high

40-80kbs JPEG

Tower

$45 per cpm

300 pixels wide x 600 pixels high

40-80kbs JPEG

MREC

$30 per cpm

300 pixels wide x 250 pixels high

40-80kbs JPEG

Mobile Leaderboard

$30 per cpm

320 pixels wide x 50 pixels high

40-80kbs JPEG

CPM (cost per thousand impressions)

D I G I TA L  N E W S L E T T E R

EDM

$1,250 per mailout.

1,200 pixels wide x 800 pixels high

40-80kbs JPEG or 150kbs GIF

Hugh Sheridan by Christian Scott, DNA #258. 
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P A R T N E R  W I T H  U S

C O N T E N T  M A R K E T I N G

We bring our partners into our Print, Digital, Online and 

Social Media platforms by working together to create unique 

content that delivers clear and compelling messages to our 

readers and followers.  

M A R K E T - B A S E D  A C T I V I T Y

We can accommodate geotargeted campaigns online and through 

social media and EDMs, offering regionally targeted campaigns 

within our global audience. 

C U S T O M  C O N T E N T 

Rates vary from $2,000-$10,000 per online post or printed article, 

and can be negotiated as part of a holistic partnership package. 

® m a d e  t h at  w ay

#265

AU
ST

 $1
0.9

5  
  N

Z $
11.7

5  
  U

SA
 $1

5.9
9  

  C
AN

AD
A $

16.
75

    U
K £

5.9
9 Cruising

SIMON DUNN ON THE 
P&O PRIDE CRUISE

22 FABULOUS AUSSIE 

GAY-CATIONS 
THE BIRTH OF GAY POP

CHIEF MINISTER
ANDREW BARR

36  DNA

/ ON THE COVER
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DNA  37

P&O are launching their 
first-ever Pride Cruises 
here in Australia, with 
DNA cover model and 
gay athlete Simon Dunn 
onboard as ambassador! 
Time to go cruising… 

Photography CHRISTIAN SCOTT 

DNA: Simon, you were training with the 
Australian Bobsleigh Team for the Winter 
Olympics in Calgary but had to return home 
injured. What happened? 
Simon Dunn: I headed over to Calgary in 
September to further my training with the 
intention of re-qualifying for the national 
team in the Olympic season. This gave me the 
opportunity to race for Australia in both 2man 
and 4man races in Whistler, Canada. It was 
in the second race of 4man where we had a 
crash at roughly 140km per hour. During the 
crash I had to pull myself back into the sled in 
an attempt to keep my head off the ice which, 
unfortunately, ruptured my bicep, tearing it 
from the bone. 
Ouch! So, no Olympics for you this year. What 
does it mean for your bobsleigh aspirations 
going forward? 
I’ve been involved in bobsleigh for almost eight 
years, so it’s a case of never say never with 
continuing. I’d love the opportunity to get back 
in the sled and represent my country again, as 
well as help the sport develop in Australia. But 
when it comes to trying to make the Olympics 
in 2026, I’ll be 38 and I’m not sure my body will 
appreciate it, nor will my bank account. 
As you recover, how are you spending your 
time? Are you still personal training? 
The recovery time for bicep reattachment 
surgery is, unfortunately, a long one, so I’ve 
spent a lot of time at the physiotherapist. I’m 
six weeks out from my operation and I’m not 
allowed to lift more than a 1kg, so this has ruled 
out personal training for me for the time being. 
Now that you’re back in Sydney, have you 
caught up with your old teammates from the 
Sydney Convicts? 
Definitely! There’s been a few social 
opportunities to catch up with The Convicts. 
This year is 10 years since I joined the club 
and the start of my sporting journey, so I have 

a lot to thank them for. They also managed 
(over a few beers) to convince me to have a run 
this year (once I’ve recovered) and play in the 
Bingham Cup this August in Canada. 
You’re involved with The Bobby Goldsmith 
Foundation. Describe what they do and how 
you’re a part of that. 
The Bobby Goldsmith Foundation is Australia’s 
longest running HIV charity. BGF provides 
support for people living with HIV, which 
includes practical, emotional and financial 
support. My role as an ambassador varies 
greatly and with being an ally for the HIV-
positive community there’s an emphasis 
on breaking down the stigma around HIV. 
I’ve been able to speak with companies like 
Woolworths and Lion Nathan for World AIDS 
Day, working with P&O Cruises Australia on 
events to raise money for BGF on its Pride 
Cruises. For me, the most rewarding part of my 
role with The Bobby Goldsmith Foundation 
is being able to get out and work directly with 
their clients, being able to meet first-hand 
and hear the stories of those that BGF have 
been able to assist, some of which has been 
eye-opening but also very educational. It’s 
invaluable to hear about my community.
Since you last spoke to DNA, a lot of 
professional athletes have come out: 
A-League soccer player Josh Cavallo in 
Australia, American football players Colton 
Underwood and Carl Nassib, and there were 
over 180 openly gay LGBTIQA+ athletes at the 
Tokyo Olympics. Are we making progress? 
It’s great to see more athletes coming out and 
more importantly athletes being comfortable 
to do so. As I’ve always said, its at grassroots 
level where the change really needs to happen. 
LGBTQIA+ athletes need to feel comfortable to 
continue in sport. Seeing Josh Cavallo coming 
out and speaking out against homophobia is 
great, he could’ve just come out and continued 
playing but instead has been vocal about 
change. This will do a lot for sport! 
The next Gay Games are being hosted by 
Hong Kong in 2023, covid allowing. But Hong 
Kong won the games before the crackdown on 
the democracy movement happened. Do you 
have an opinion on whether Hong Kong will 
still be safe for LGBTIQA+ athletes? 
I feel the organisers have already shown they’re 
doing what’s needed to ensure the safety of 
athletes by delaying the games until 2023. With 
covid, and obviously the civil unrest in Hong 
Kong, I can’t imagine how difficult it would 
be to organise an international event during 
these times. Delaying shows they have the best 
interests of participants at the forefront.

You’re ambassador for the P&O Pride Cruises 
that are leaving Sydney in November and 
Melbourne in December 2022. What can we 
expect onboard?  
I’m so excited for the Pride Cruises. There are 
two cruises scheduled in 2022, one scheduled 
to depart Sydney in November and another 
leaving Melbourne in December. These will 
be weekend, three-night cruises, and in 2023 
we will be continuing the fun from Auckland, 
Sydney and Brisbane. In 2022, I’ll be joined by 
the lovely Etcetera Etcetera from Drag Race, 
Coco Jumbo and DJ Victoria Anthony. I’ll be a 
very busy man onboard with lots planned, from 
DJing the pool party, hosting events, and also a 
fundraiser boot camp for The Bobby Goldsmith 
Foundation. 
As the cruises don’t leave Australian waters, 
do we need our passports? 
There’s no need for a passport as we don’t leave 
Australia (except for the Auckland cruise, 
obviously) all you need to bring is a government 
issued ID. 
Are there going to be nightly themed parties? 
We need to start thinking about outfits! 
Yes, and I am helping P&O to plan these! P&O 
are renowned for hosting some exciting theme 
night events on all of their cruises, including 
The White Party and Gatsby. The Pride cruise 
will be no different.
Have you been on an all-queer cruise before? 
Unfortunately, I have never been on a Pride 
Cruise. This will be my first cruise ever so 
notching up five in a row will be fun! 
How many people will be onboard? 
Between 2,500 and 3,500 guests on each cruise
In a previous interview you told us that 
despite your bobsleigh training, you don’t 
actually enjoy being in the cold. You prefer it 
hot. What are you most looking forward to on 
the Pride cruises?  
I can’t wait to share this experience with so 
many people, make new friends and just enjoy 
all the cruise has to offer! 
Some people on cruises like to dress up for 
dinner. Is that you?  
It’s rare that I get to dress-up so I take advantage 
of every opportunity to do it! There will be 
several events on the cruise that will allow 
guests to dress-up, including a gala event for 
The Bobby Goldsmith Foundation.
Do you have any tips for packing? Obviously 
swimwear and partywear… what else?
Remember there’s many different events with 
many different outfit choices. P&O recommend 
no more than two bags per person so fill those 
bags with whatever you have to dress to impress! 

BON VOYAGE!
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P&O Cruises Australia will be flying 
the rainbow flag in 2022, with the launch 
of its first Pride Cruise – a celebratory 
weekend at sea created especially for 
members of the LGBTQIA+ community, 
their friends, family and supporters, 
departing Sydney on November 4th.

Joining P&O Cruises on the new sailing 
will be a raft of community organisations 
that support the LGBTQIA+ community 
through health, well-being and social 
initiatives, such as The Bobby Goldsmith 
Foundation, Harbour City Bears and Queer 
Screen, which will showcase its first Queer 
Screen @ Sea Film Festival.

Following on the from the success of 
the launch of the inaugural Sydney cruise, 
the cruise-line announced four additional 
Pride Cruises in 2022 and 2023, with a 
Melbourne Pride Cruise departing on 
December 9th 2022, and cruises from 

Auckland, Sydney and Brisbane in 2023.
The home-grown cruise line has also 

partnered with some of the best names 
in the Australian entertainment business 
including talented artists who are 
champions of equality, such as drag stars 
Etcetera Etcetera and Coco Jumbo, and 
DJ Victoria Anthony, who will all perform 
on the Pride Cruises in 2022. Many more 
guest performers and entertainment, 
plus the all-important theme nights, are 
still to be announced for the 2022 and 
2023 cruises!

P&O Cruises Partnerships Manager 
Chris Rich said the sailing would welcome 
everyone who is a member or supporter of 
the LGBTQIA+ community. 

“Guests will be able to celebrate the 
themes of love, compassion, respect 
and understanding through lectures, 
educational and spiritual events, rainbow 

family events, and we’ll offer same-sex 
marriages and renewal of vows. There’ll 
be something for everyone – as well as 
the unique blend of love and laughter 
that makes the LGBTQIA+ spectrum so 
special.”

The Short Break Pride Cruises will host 
up to 60 onboard activities every day of 
the two days at sea of each cruise.

Pacific Adventure is due to arrive in 
Australia in 2022, with a range of new 
restaurants, bars and other exciting 
features including Byron Beach Club. 
Guests can challenge their family, 
friends and new-found friends on Pacific 
Adventures’ Twin Racer Waterslides.

MORE: For more, go to 
www.pocruises.com.au/pridecruise

All About The P&O Pride Cruises

DNA partnered with P+O Cruises, featuring cover model and P+O spokesperson Simon Dunn in a 6-page feature, DNA #265. 

Recent partnerships have included VACAYA Cruises, Whitsunday Tourism, RSPCA and Visit DC.
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